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ABOUT BEYOND MEAT
The company was started with the goal of helping to solve the climate change crisis the world is facing by reducing the amount of animals consumed and 

offering consumers an alternative to meat.  Although Beyond Meat wasn’t the first vegan burger, they were the world's first plant-based burger, ground 
meat and sausage. Today Beyond Meat offers a wider variety of products which can be found in over 35,000 grocery stores, restaurants, hotels and 

universities across the world.

Their mission is to create The Future of Protein by offering mass-market solutions that perfectly replace animal protein with plant protein. They are 
dedicated to improving human health, positively impacting climate change, conserving natural resources and respecting animal welfare. At Beyond Meat, 
they want to make the world a better place and one meal at a time.  Beyond Burger generates 90% less greenhouse gas emissions, requires 46% less 

energy, has 99% less impact on water scarcity and 93% less impact on land use than a ¼ pound of U.S. beef.



BUSINESS PROBLEM
Most people see Beyond Meat as a vegetarian brand, 

but they to be viewed as more. 

A brand for social change.



Create an app for that helps individuals track their daily actions 
and see how those actions affect their carbon footprint.

The app will help people become aware of their impact and encourage 
them to make small changes to improve the world.

○ This app look and function similarly to apps like fitbit, so that consumers will have an 
easy time getting comfortable with how it app works.

OUR IDEA



Changing the world is easier than you think.

STRATEGY



WHY AN APP?

To reach the (always on their phone) next generation, 
we wanted to create something to put everywhere they are.

An app seemed like the best way to get their attention, 
so we made one.



POLLUTION FACTS
1. Pollution is one of the biggest global killers, affecting over 100 million people. That’s 

comparable to global diseases like malaria and HIV.

2. Americans make up an estimated 5% of the world’s population. However, the US 

uses 25% of the world’s resources - burning up nearly 25% of the coal, 26% of the 

oil, and 27% of the world’s natural gas.

3. At the current rate of warming, Earth would reach the 1.5°C threshold between 2030 

and 2052. Limiting warming to 1.5°C (- 34.7 Fahrenheit)

4. Globally we emit over 36 billion tons of CO2 per year – this continues to increase.

5. The transportation sector emits more CO2 because of its near complete dependence 

on petroleum fuels.



ON THE 
STREET 

INTERVIEWS
We interviewed people to see what their thoughts were 

on the pollution/climate change problem.



APP IDEA AND 
NAME
Introducing My Environmental footprint.  

This app allows Android and Apple users to keep 
track of their c02 emissions. Users can track their 
daily activities and compare their data against 
statewide and national numbers.



APP LAYOUT/ BASIC CONCEPT
This is an overview 

of what is 
implemented in the 

app.. 



CONSUMER JOURNEY
Now that you know the basic layout of the app we’re going to show you how Joey uses it.



APP SCREEN (Start Up)

When you start the 
mobile app it 
shows a short 
time lapsed 
loading screen and 
then directs you to 
the sign up 
process. 



APP SCREEN (Profile)
After the user signs up, they have 
the option of putting in their 
information in a profile.



APP SCREEN (Overview)

This is the user’s overview of their day - week - month - lifetime (in this 
case, calculation represents a year). It displays the amount of CO2 
produced/saved compared to the national/state average. When the user hits 
the chart, they’ll be able to see a detailed summary of what they logged.



APP SCREEN (Categories)

These are the main 4 areas that 
the user can log that contribute to 
C02 output.



APP CATEGORY (Travel)

The Travel category has 
two options for the user 
to input data. 

Here they choose public 
or personal,  and select 
the option they want. 
From there they can track 
the distance of their 
journey.



APP CATEGORY (Food)
The food category 
has three options: 
Meat, Dairy, and 
Alternative

Here the user 
chooses which meat 
and the amount by 
lbs.



APP CATEGORY (Food pt2)

Here the user chose 
Dairy, and logged the 
amount of milk by 
8oz and cheese by 
slices/cups.



APP CATEGORY (Food pt3)
The user has chosen the 
alternative section, 
which has replacements 
for milk, cheese, and 
meat.



APP CATEGORY (Home)
There are three options 
within the home 
category. Gas, Water, 
Electric. 

Here the user has 
chosen gas and is 
logging the temperature, 
fireplace usage, and 
water heater setting. 



APP CATEGORY (Home pt2)
Here the user has selected 
water and logged how 
long their shower was and 
the type of laundry wash. 



APP CATEGORY (Home pt3)
Here the user has 
picked electric and 
logged device usage. 



APP CATEGORY (Retail)
The last category for 
the user is retail 
where they log the 
purchases they make 
towards common 
items. 



CONSUMER JOURNEY
You know how the app works. Here’s what made up Joey’s totals. 

On a normal weekday: 
-starts with a 5-10 minute shower
-42 mile drive/carpool from Short Pump to Richmond International Airport for work
-a couple plant-based diet days 
-weekend grocery shopping (including a 24-pack of plastic water bottles)
-10 mile drive to and from church on Sundays

*One week he had to drive to and from DC everyday to work overtime.. 
*One weekend he had a large get-together and bought more plant-based meat and water bottles 
resulting in a larger footprint for that week.



STUNTS

To raise awareness of the app we’ll do stunts in targeted destinations.



Stunt 1

Why here: 
Displaying food waste in a high density location can help people understand and imagine one person's food waste over the span of one 
year. Bryant Park is surrounded by many different kinds of businesses and a popular hub for lunch and food stalls thus making it a key 
area for exposure.

Launch Locations:
Bryant Park, New York City



Stunt 2 Launch Locations:
Venetian Hotel, Las Vegas

Why here: 
Depicting a size of what 1 ton of Carbon Dioxide equivalent looks like helps a person realize the severity of CO2 emissions in all of its 
forms and shapes. The Venetian Hotel is another high traffic area where we can get our point across.    



SOCIAL

We found the relevant facts and created messaging that could reached people. 













PRE-ROLL

Posing thought-provoking questions to Youtube viewers.











SOCIAL PACKAGING

We’re branding current Beyond Meat packaging to spread the word about the app.



Summary
Individual change compels systemic change, not just saying it with words, but with 
actions, with what you choose to do no matter how big or small. With the creation of 
our app we can help people make the difference our planet needs. The power will 
literally be in their hands.



APPENDIX



COMMS FRAMEWORK

Pillar/Objective

Barrier

Comms Task

Media

Changing the world is easier than you think.STRATEGY

Awareness

People are mostly unaware 
of their habits doing harm

Educate and enlighten what 
is happening around them

Pollution Facts, Infographic, 
Social Ads, Youtube

Consideration

People just want to help but 
are unsure how to begin

Encourage curiosity and 
push people to help

Stunt

Call to Action

People don’t know where to 
get an app like this

Show them that an 
environmental footprint app 

exists

Packaging



Calculation Artifact



Calculation Artifact


